
 

 
Helping People Live Better 

 
Walmart is committed to helping people live better by leading on social issues that matter to our 
customers and associates. We have a model for making a difference that works, and we’ve shown 
how our size and scale can be used for positive change through our work on hunger, sustainability 
and healthier food.  
 
 
We’re working to protect and preserve the environment. 
 

• In 2005, we set three broad sustainability goals: to be supplied 100 percent by renewable 
energy, to create zero waste and to sell products that sustain people and the environment. 

• We take a comprehensive, 360-degree view of sustainability to include both environmental 
and social commitments around the world. 

• Some examples of how the Walmart Foundation supports the company’s commitment to 
sustainability include: 

o Providing funds to train 2,000 young people in green building skills while constructing 
170 sustainable housing units through a $2.6 million grant to YouthBuild USA 

o Helping 16 food banks become more energy efficient through a $2 million donation for 
upgrades to lighting, refrigeration or heating and air conditioning equipment 

 
 
We’re committed to fighting hunger in the U.S.  
 

• In 2010, Walmart and the Walmart Foundation made a $2 billion commitment to help end 
hunger in America by providing 1.1 billion pounds of food and $250 million to hunger relief 
organizations through 2015. 

• As the nation’s largest grocer, we’re sharing our logistics expertise with food banks to help 
them improve distribution, warehouse layout and efficiency. 

• Last year alone, our food donation program provided more than 256 million pounds of food to 
local food banks, the equivalent to 197 million meals. These in-kind contributions value more 
than $407 million.  

• The Walmart Foundation also provided $62 million in grant funding to U.S. hunger relief 
organizations in 2010. 

 
 
Walmart is making food healthier and healthier food more affordable. 
 

• In January 2011, Walmart made a major commitment to make food healthier and healthier 
food more affordable, ensuring families won’t have to choose between a product that is good 
for them and one they can afford. 

• We are reformulating thousands of packaged food items, developing a front-of-package seal, 
providing solutions to address food deserts, and increasing charitable support for nutrition 
programs that help educate consumers about healthier food solutions. 

• As part of this initiative, the Walmart Foundation helped 11,000 families learn to cook healthy 
meals on a budget through a $1.5 million grant to Share Our Strength.  
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Walmart is empowering women around the world. 
 

• In September 2011, Walmart launched a major initiative that will empower women across our 
supply chain.  

• The company established five goals to help open markets for women-owned businesses, 
increase training and career opportunities for women on farms and in factories, and ultimately, 
help bring about a global marketplace where women’s contributions are valued. 

• Walmart will support this initiative with $100 million in grants, funded by the Walmart 
Foundation and our international businesses.   

 
 
The Chronicle of Philanthropy has named Walmart the biggest cash contributor to nonprofit 
and community organizations in the United States. 
 
Charitable giving at a glance for fiscal year 2011: 
 

• $732 million in cash and in-kind gifts in the U.S., up from $467 million in fiscal year 2010 
• $66.8 million in cash and in-kind gifts in international markets, up from $45 million in fiscal year 

2010 
• $114 million from Walmart’s customers and associates through in-store giving programs that 

benefit local charities 
• $913 million in charitable contributions from Walmart, the Foundation, our customers and our 

associates around the globe 
 

 
 


