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The impact Wal-Mart has had over the past year

is one we won’t soon forget.
“ ”

—H. Lee Scott, Jr., President and CEO, Wal-Mart Stores, Inc.

Education

Teacher of the Year Awards

Scholarships

Literacy Programs

General Community Programs

Total

 

Environment

National Fish and Wildlife Programs

General Community Programs

Total

 

Health and Human Services

Hurricane Relief

Children’s Miracle Network

United Way

General Community Programs

Total

 

Civic and Community

Safe Neighborhood Heroes

Store Contributions

General Community Programs

Total

 

Culture and Arts

General Community Programs

Total

 

Grand Total

 $     46,548,806 

 

 

 

 

 $       8,371,531 

 

 

 

 

 

 

$     87,982,454 

 

 

 

 

 

 $     74,630,806 

 

 

 

 $       5,401,249 

  

$   222,934,846 

Total Cash* In-Kind 
Services Raised*** Combined Total

                      -   

 

 

 

 

                    -   

 

 

 

 

 

 

 $     4,274,028 

 

 

 

 

 

$   19,731,574 

 

 

 

                     -   

 

$   24,005,602

 $     9,002,226 

 $        220,331 

 $   55,842,939 

 $     6,421,655 

 $        807,226 

 

$   72,294,377 

 $     55,551,032 

 

 

 

 

 $       8,591,862 

 

 

 

 

 

 

 $   148,099,421 

 

 

 

 

 $   100,784,035 

 

 

 

 $       6,208,475  

 

$   319,234,825 

$

$

$

*Total Cash includes Foundation and corporate dollars. 
**In-Kind Services includes donated merchandise and goods.
***Raised includes funds contributed at Wal-Mart stores and Sam’s Clubs.

Snapshot of 2005 Giving
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Wal-Mart believes in giving back to the communities it serves every 
day. Our company maintains a giving spirit, and that spirit is found 
within the associates, as well.

I’ve always believed in being involved in the community and always 
thought that giving back was a great thing to do. Volunteer work is 
something I love doing. Every Saturday, I cook for the Loaves and 
Fishes family kitchen and make food for 700 to 900 orphans. Even  
my son joins me sometimes, calling me “Uncle Dad” because of all  
the volunteer work I participate in. The opportunities that I’ve had as 
a volunteer have been endless. I’ve been able to work with managers 
and other associates who really care for the communities just as I do. 
My position at Wal-Mart allows me to better help others in my community.
 
Wal-Mart works to set the example on how to best serve others.  
Now I’m setting the example for my children, my family and my fellow 
associates. Working with Loaves and Fishes and sharing my talents 
has been a true example of how giving locally can change so many 
lives. What a difference we could make if every American were  
encouraged and enabled to give back to their local communities. 
 

Edwin Yap
Customer Service Manager
Wal-Mart Store #2517
Santa Ana, California

What a difference we could 

make if every American 

were encouraged and  

enabled to give back to 

their local communities.” 

“
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But perhaps most importantly, our customers 
count on us to be a good neighbor. We are 
proud to be a “store of the community” for 
all of the communities we serve. We do this 
through the small things, like allowing the Girl 
Scouts to sell cookies in front of our stores 
or sponsoring a Little League team, and 
through the big things, like funding college 
scholarships, helping The Salvation  
Army raise millions through its Red Kettle  
campaign, and assisting emergency  
responders in times of disaster. Wal-Mart 
makes every effort to live up to our customers’ 
expectations—and to our own.

We operate globally, but we give back locally. 
In 2005 we contributed more than $245 million 
in cash and in-kind donations to charitable 
organizations, with a majority of our giving 
made at the local level. Our store managers 
decide where the money goes and how it will 
make the most difference. At Wal-Mart, we 
will continue to evolve to meet the individual 
needs of the communities we serve. 

Our donations last year not only helped 
those in times of despair, but also provided 
scholarships for the leaders of tomorrow, sent 
support to our troops and helped children 
struggling with sickness. We’ve partnered 
with numerous organizations to generate  
the resources necessary to assist wherever 
help is most needed. Our associates have 

volunteered thousands of hours to support 
local causes and organizations in their  
communities. We’re proud of our efforts,  
and we’re extremely proud that so many  
of our associates and customers have  
chosen to join us in support of these efforts. 

Wal-Mart’s impact over the past year is  
one we won’t soon forget. There were so 
many instances of extraordinary need in  
the communities we serve. There were  
hurricanes on the Gulf Coast, tornadoes in 
the Plains and brush fires in the West. With 
so many among the Wal-Mart family affected 
by each of these disasters, we felt an even 
more urgent need to help. As I write this, 
we’ve contributed millions in cash and  
merchandise to the disaster relief efforts. 
 
As we continue in 2006, we’re confident that 
our philanthropic efforts will continue to grow 
as we grow. The generosity of our customers 
and our associates has shown no end, and 
neither will our commitment to them. 

Sincerely, 

H. Lee Scott, Jr.
President and CEO  
Wal-Mart Stores, Inc. 

Dear Friends:

At Wal-Mart Stores, Inc., we know that 

working families count on us. They count on 

us for convenience. They count on being able 

to come into our stores and receive friendly, 

helpful service from our associates. And 

they count on being able to come to  

Wal-Mart to save money—on groceries, 

clothes, school supplies and just about  

everything you’d need to run a household.

»

»
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Corporate  
Giving Overview

»

Giving Philosophy 

At Wal-Mart, philanthropic stewardship is not simply company policy, it’s a way of life. As the 
largest corporate cash contributor in America, we strive to give back to the areas we serve in 
ways that will have the strongest impact, by responding to each community’s specific needs. 
That is why the majority of our more than $245 million in cash and in-kind charitable donations 
were made at the local level in 2005. 

We believe the key to understanding the various issues that affect the communities where  
we have a presence is through cultivating a direct, sustained partnership between our stores, 
associates and customers. This ensures that charitable funds are distributed in a way that 
brings the most beneficial support to local communities. Through corporate and Foundation 
giving, fundraising and volunteering efforts, our grassroots style of philanthropy enables our 
associates to identify and support organizations that are directly improving the quality of life  
in their own neighborhoods. 
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Hurricane Katrina Response

On August 29, 2005, Hurricane Katrina tore through the Gulf 
Coast region, leaving colossal damage and destruction in its 
wake. As a result of Katrina, thousands of lives were lost, even 
more families were displaced, and entire communities were 
destroyed within a matter of hours. Without a doubt, Hurricane 
Katrina was one of the most devastating natural disasters 
to ever affect our country, and to this day, it still continues to 
leave its deep imprint on our nation. 

As part of our continued commitment to serving those in 
need, Wal-Mart provided rapid-response relief to hurricane 
victims through its Emergency Operations Center (EOC). The 
dedicated members of the EOC team were able to quickly and 
effectively dispatch truckloads of supplies to those affected by 
the hurricane by working with Wal-Mart’s high-speed logistics 
team. Additionally, in hard-hit Waveland, Mississippi, a 16,000- 
square-foot tent store was constructed to provide a refuge 
where hurricane victims could reach out to loved ones through 
the Connection Center, which housed cellular products and 
in-store kiosks, and purchase much-needed supplies. 

Wal-Mart’s helping hand extended far beyond immediate relief 
work. The company led the way in corporate cash donations, 
with more than $18 million in cash donated to aid emergency 
relief efforts, including the Bush-Clinton Katrina Fund, The  
Salvation Army, the American Red Cross and the Texas Disaster 
Relief Fund. Additionally, the company provided $14.5 million 
in cash assistance to more than 20,000 impacted associates 
through Wal-Mart’s Associate Disaster Relief Fund. 

Members of communities across the United States were  
directly engaged in contributing to hurricane relief efforts 
through fundraising centers set up in all 3,800 Wal-Mart  
stores and Sam’s Clubs, which raised a total of $8.5  
million for Katrina victims. 

Serving those in need lies at the core of Wal-Mart’s foundation. 
The company’s hurricane relief efforts in 2005 will be one of 
Wal-Mart’s most lasting reminders of our commitment to the 
communities we serve.

The company led the way in corporate  

cash donations, with more than $18 million  

in cash donated to aid emergency relief efforts, 

including the Bush-Clinton Katrina Fund, The 

Salvation Army, the American Red Cross and 

the Texas Disaster Relief Fund.”
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Examples of Our Philanthropic Efforts
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Teacher of the Year 2005

Teachers have one of the most important jobs. Day in and day out, these 

educators are responsible for instilling knowledge and passion in the 

young minds of their students. For that alone, teachers deserve an A+. 

Wal-Mart’s Teacher of the Year program recognizes thousands of teachers 

across America for their hard work and commitment to our nation’s youth. 

Since the program began in 1995, Wal-Mart Stores, Inc. has honored 

more than 26,000 teachers nationwide and donated more than $18.5 

million to local schools. In 2005, the company provided more than $45 

million in support of educational initiatives. 

Our 2005 Teacher of the Year winner, Dr. Hector Ibarra of West  

Branch Middle School in West Branch, Iowa, is a teacher with not only  

an impressive track record for bringing science to life, but he is also a 

respected leader among his students and colleagues. Prior to achieving 

Teacher of the Year honors, he was nationally recognized for his work 

educating students about the environment. 

During the ceremony, Wal-Mart invited Dr. Ibarra on a “science trip”  

to visit Wal-Mart’s Aurora, Colo. Supercenter—the company’s second  

experimental store focused on environmental sustainability. Environmental 

sustainability has become an increasingly important point of focus for  

Wal-Mart. The Aurora store features more than 50 experiments aimed  

at saving energy and helping the environment. As part of the award,  

Dr. Ibarra’s school received a $25,000 educational grant from Wal-Mart,  

in addition to state and local grants totaling $36,000. 

Dr. Ibarra was invited to receive a personal tour of these experiments at 

the store and learn first-hand what the world’s largest retailer is doing to 

help the environment. Through this experience, Wal-Mart hopes to provide 

Dr. Ibarra the opportunity to share new information and ideas with his 

students. In addition, he received a personalized trophy, certificate and 

one-year membership to Phi Delta Kappa. 

 

Born in Mexico near the one-room schoolhouse where his mother was  

the teacher and where he learned to speak English in the fourth grade,  

Dr. Ibarra is now a role model for many others. His life’s work is a testament 

to how one educator can positively impact not only his students, but the 

community at large. 

Phi Delta Kappa Executive Director Dr. William Bushaw said, “Dr. Ibarra is 

an outstanding representative of the thousands of outstanding teachers in 

this country who inspire their students every day.”
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State Total Foundation and Corporate Contributions Grand Total Contributed and Raised

AK

AL

AR

AZ

CA

CO

CT

DC

DE

FL

GA

HI

IA

ID

IL

IN

KS

KY

LA

MA

MD

ME

MI

 $             585,752 

 $          4,567,446 

 $        43,333,889 

 $          4,875,588 

 $          9,371,810 

 $          4,040,425 

 $          1,322,049 

 $          1,241,600 

 $             503,485 

 $        13,970,789 

 $          6,563,083 

 $             458,775 

 $          2,733,447 

 $             892,112 

 $          8,403,050 

 $          5,007,310 

 $          2,901,841 

 $          4,086,216 

 $          6,492,831 

 $          1,809,356 

 $          2,095,107 

 $          1,169,977 

 $          5,141,765 

 $             753,539 

 $          6,349,148 

 $        46,382,457 

 $          6,206,156 

 $        13,229,876 

 $          5,168,669 

 $          2,067,092 

 $          1,241,600 

 $             686,222 

 $        18,550,869 

 $          9,367,363 

 $             700,216 

 $          3,869,723 

 $          1,179,098 

 $        10,922,725 

 $          7,370,954 

 $          3,933,593 

 $          5,518,350 

 $          7,884,662 

 $          2,981,461 

 $          2,887,463 

 $          1,814,779 

 $          6,706,378 

National and State Giving Numbers for 2005

National:
Cash Contributions (Foundation and Corporate Dollars)    
In-Kind Donations (Donated Merchandise and Goods)    
Total Raised at Wal-Mart Stores and Sam’s Clubs     
Grand Total (Cash, In-Kind, and Monies Raised)  

State:

$222,934,846
$24,005,602
$72,294,377

$319,234,825

State Total Foundation and Corporate Contributions Grand Total Contributed and Raised

MN

MO

MS

MT

NC

ND

NE

NH

NJ

NM

NV

NY

OH

OK

OR

PA

PR

RI

SC

SD

TN

TX

UT

VA

VT

WA

WI

WV

WY

Totals

  $          3,374,666 

$          6,787,445 

 $          3,350,443 

 $             646,233 

 $          6,622,517 

 $             490,415 

 $          1,730,830 

 $          1,339,244 

 $          2,425,423 

 $          1,800,813 

 $          1,439,385 

 $          6,498,871 

 $          6,587,198 

 $          6,021,674 

 $          2,877,062 

 $          6,209,489 

 $          1,620,021 

 $             337,576 

 $          3,159,692 

 $             677,966 

 $          6,201,237 

 $        24,828,760 

 $          2,353,520 

 $          9,475,149 

 $             179,131 

 $          2,361,680 

 $          3,808,232 

 $          1,621,629 

 $             546,446 

$      246,940,450 

  $          4,432,383 

$          9,436,702 

 $          4,370,058 

 $             831,469 

 $          9,519,424 

 $             659,838 

 $          2,263,529 

 $          1,926,997 

 $          3,129,561 

 $          2,489,648 

 $          1,891,815 

 $          8,573,244 

 $          9,273,013 

 $          7,469,327 

 $          3,343,295 

 $          9,148,812 

 $          1,951,646 

 $             537,006 

 $          4,622,741 

 $             993,599 

 $          8,323,693 

 $        31,470,705 

 $          3,150,675 

 $        11,616,483 

 $             260,179 

 $          3,130,264 

 $          5,673,302 

 $          2,284,376 

 $             688,646 

$      319,234,823 

*Donations are based upon the number of Wal-Mart Stores, Supercenters, Neighborhood Markets and Sam’s Club  
 locations in each state. 
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702 SW 8th St.

Bentonville, AR  
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www.walmartfacts.com


