
History 
Walmart’s first store outside the 

U.S. opened in México in 1991 – a 

Sam’s Club in Mexico City. In 

1997, Walmart acquired a majority 

position in Cifra, and 2000 the 

name changed into Walmart de 

Mexico (WALMEX). Later on, in 

2009 Walmart de México acquired 

Walmart Centroamérica and the 

name changed into Walmart de 

México y Centroamérica.  

 

 

Quick Facts 
• 2,317 retail units 

• 231,004 associates** 

 

**As of September 2015 
 

 

Serving Customers  

In Diverse Ways  

eCommerce 

The eCommerce business in Mexico is still small in size 

relative to other Markets, but it is growing. Our strategy 

in eCommerce is based on levering our capabilities and 

strengths, and the key to accelerate growth is to continue 

investing in talent, technology and logistics. 

 

• Winning in grocery home shopping. We have a very 

well developed and profitable grocery home delivery 

business from our Superama stores, and we are 

expanding it to our Walmart Supercenter stores.  

 

•  Being a strong player in general merchandise, 

offering our customers a wider range of products and 

premium assortment.  

 

• Omni channel integration to create a unique 

shopping experience, by adapting our value 

proposition and developing fulfillment options to better 

serve our customers, both in terms of their 

merchandising preferences and the way they want to 

buy. 

Economic Impact 

In 2014, Walmart de México y Centroamérica opened 

132 units – 100 in México and 32 in Central America – 

with an investment of MXN 12.7 million  (USD 

$917,630).  

 

This investment represented the creation of 7,655 jobs 

(6,768 in México and 887 in Central America) as well as 

6,490 temporary positions to support Christmas 

seasonal operations. 

Disclaimer: Information provided by markets. Numbers and percentages constitute reasonable estimates to the best of our knowledge as of December 2015. 



Opportunity 
• In 2014, 228,063 associates worked for Walmart de Mexico y Centroamerica (51% women; 49% men) 

• Of those, 221,703 where permanent associates and 6,360 were temporary associates 

• More than 25,000 associates were promoted throughout 2014 

• In 2014, Walmart de México launched the program Mujeres en Retail (Women in Retail) to offer women 

experiences, exposure, and mentorships to develop self-management, leadership and commitment skills 

 

* Percentages are based on combined numbers for Mexico and Central America 

 

Walmart México has the capacity to 

generate over 1,196 million kWh of clean 

energy to power 1,114 stores from wind 

and hydro sources. By late 2020, the 

company seeks to use 3,000 GWh of 

renewable energy and reduce 20% energy 

consumption compared to 2010. 
 

Walmart México is one of the most active 

markets testing LED sales floor lighting and 

doors on refrigerated cases.  
 

51% of the power used in México comes 

from Green sources, primarily wind 

farms.  

 

In 2014, Walmart de México y 

Centroamérica reduced energy use in stores 

and distribution centers by 1.8% in Central 

America and 1.6% in Mexico, equivalent to 

42 million kWh. It also recycled more than 

250,000 tons of solid waste, which 

represents more than 74% of the waste 

generated by the operation of its stores.  

 

Environmental  

Sustainability 

As of December 2015 

Supplier Development 

The Adopta una Pyme program 

supports small and medium size 

suppliers by helping producers 

increase productivity, competitiveness, 

sales and product positioning. During 

2014, the program resulted in a 25% 

increase in sales.  

  

Last year, the company offered 

training and assistance to 2,500 

suppliers from México and 360 in 

Central America. Walmart de México 

y Centroamérica purchased products 

from more than 22,680 suppliers. 74% 

of these business partners are small- 

or medium-size enterprises in México, 

and 64% are located in in Central 

America.   

 

From assistance during natural disasters, to 

community cleanup efforts and reforestation, 

133,850 associates (Mexico 126,343 and 

Central America 7,507) participated in 

volunteer activities across México and Central 

America in 2014. 

 

In 2014, Walmart de México Foundation 

donated 21,702 tons of food to 133 food banks 

and institutions, supporting nutrition that 

benefited more than 750,000 people. 

 

Following Tropical Storm Boris in Chiapas and 

Tabasco, heavy rains in Coahuila, river pollution 

in Sonora and Hurricane Odile in Baja California, 

the Walmart de México Foundation provided 

150 tons of resources to support victims 

affected by these natural disasters.  

 

 

Giving and Community 


